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LISTEN UP!

Young people deserve to be heard, perhaps today
more than ever, with so much up in the air about the
future they will inherit. Right now, that inheritance
includes systemic injustice, a climate and biodiversity
catastrophe, and now extreme isolation and
uncertainties due to a global pandemic.

Amid the dire news is the endless renewal of hope
that the young generation always brings, no matter
what their circumstances are. Every young person
deserves to be able to express themselves to the best
of their ability. The more tools they have, the louder
their voices can be heard. Music strikes a chord in
every young person’s emotional development. It
sparks creative expression. Gets them in tune with
themselves. Builds the kind of confidence to lead on
all of life’s stages.

The world needs the leaders of the future to make
some noise now, so let’s listen up.
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OUR MISSION

Our mission is to provide young people with the tools needed to make their voices heard. \We accomplish this through
music-making, emotional learning, and community engagement in order to catalyze youth-led programs.

We believe that empowered individuals can help build a healthier, more just world. Our programs harness music to
unleash the power of young people, no matter what their starting point. When they do, connections are forged
between young people and their full potential, their peers, and ultimately their communities. Our work proves that
even in challenging circumstances, when young people have the emotional resources they need to thrive, they can
be their own best agents for equity, social empathy, and structural change.
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2019 AT A GLANCE

TOTAL AMOUNT RAISED

$1.32M

YOUNG PEOPLE SERVED

50,000

CLUBS FUNDED

137

INSTRUMENTS MADE BY CLUB MEMBERS

1786+

COMMUNITY CONCERTS

145+
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OUR PROGRAMS

2019 was our most impactful year yet. We funded 137 Amani Clubs around

the world, and our curriculum was use
countries.

Argentina
Australia
Botswana
Canada
Colombia
Kenya

India
Mexico
North Macedonia
Puerto Rico
Singapore
South Africa
Sri Lanka
Tanzania

United Kingdom

*Fioures inclusive of our joint effort

d by over 50,000 young people in 15

s with Think Equal.
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WHERE WE WORK

—

UNITED KINGDOM
THINK EQUAL EARLY CHILDOOD
PILOT PROGRAM
- 1
NORTH MACEDONIA
THINK EQUAL EARLY
CHILDOOD PILOT

INDIA

20 AMANI CLUBS

250+ CLUB MEMBERS

200 THINK EQUAL EARLY CHILDOOD
PROGRAMS IN 3 STATES

PROGRAM
SRI LANKA
THINK EQUAL EARLY
CHILDOOD PROGRAMS IN SINGAPORE
600 SCHOOLS THINK EQUAL EARLY
- CHILDOOD PILOT
TANZANIA e Ch
64 AMANI CLUBS |
10,000 CLUB MEMBERS -
(I KENYA
1000 THINK EQUAL EARLY AUSTRALIA
CHILDOOD PROGRAMS IN 3 STATES THINK EQUAL EARLY
SOUTH AFRICA CHILDOOD PILOT
40 AMANI CLUBS PROGRAM
1500+ CLUB MEMBERS ———
THINK EQUAL EARLY BOTSWANA
CHILDOOD PILOT PROGRAM THINK EQUAL EARLY CHILDOOD

L PILOT PROGRAM

*The number of club members are based on partner estima

tes and baseline survey data.
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WHERE WE WORK

CANADA
THINK EQUAL EARLY
CHILDOOD PILOT

USA
AR AMAN| @HOME
[
MEXICO PUERTO RICO
THINK EQUAL EARLY 3 AMANI CLUBS
CHILDOOD PILOT -~ 90+ CLUB MEMBERS

PROGRAMS

® _ 1

COLOMBIA

20 AMANI CLUBS

500+ CLUB MEMBERS
THINK EQUAL EARLY
CHILDOOD PILOT PROGRAM

ARGENTINA

THINK EQUAL EARLY
CHILDOOD PILOT
PROGRAM

*The number of club members are based on
partner estimates and baseline survey data
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OUR PROGRAM STRATEGY

Integrate performing arts and Social and Emotional Learning (SEL) into a gamiﬁed
curriculum that inspires learning and community action.

Fund a global network of community-based organizations to establish youth-led
performing arts clubs.

Build partner capacity with ongoing trainings.

Create tools to measure success.

Provide consultation to nonproﬁts and schools who want to integrate the arts and/or
SEL into their curriculums.
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CURRICULUM HIGHLIGHT
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O In 2017, Amani partnered with Think Equal, a global nonprofit
o . . . R )

L dedicated to introducing SEL as a mandatory subject in national
o curricula around the world. Since we first partnered, our Amani
f team led the process of integrating music and performing arts
. into their Early Years SEL curriculum for 3-6 year olds.

i

=z . .

< As of 2019, this partnership has reached over 38,000 3-6 year
o olds in 11 countries. Countries that completed the pilot program
. are now in various stages of commitment to extended roll-outs:
[@N

- Botswana: Every reception class in an entire district

@)

L Kenya: 1,000 schools across 2 counties

é; Sri Lanka: 600 schools in 1 province

o Canada: Every kindergarten and junior kindergarten in

— a whole school district

India: 200 early childhood settings in 3 states.

ALY
\ WA

Other countries in various stages of program adoption include

Argentina, Australia, Colombia, North Macedonia, Mexico,
Singapore, South Africa and the UK.
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AMANI CLUBS HIGHLIGHT

20719 was a year of exponential growth for our in- and
out-of-school clubs. Together with our local partners,
we expanded from 41 to 137 clubs worldwide.

Young people directly served by Amani Clubs: 12,500
Regularly attending club members: 6000
Musical instruments made by club members: 1786

Community concerts hosted by clubs: 145+

Average age of club members: 12.5 years old
Most common ages: 10 - 14 years old

Total age range: 5-20 years old

61% of club members self-identified as female
39% of club members self-identified as male

No club members self-identified as nonbinary

*Based on partner reports and baseline survey data.
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PARTNER HIGHLIGHTS

MSICHANA INITIATIVE, TANZANIA: GENDER EQUITY THROUGH MUSIC

Since 2017, Msichana Initiative has launched 64 clubs in 4 regions, reaching over
10,000 young people across the country. Our first Amani clubs were piloted together
with Msichana Initiative in the coastal community of Bagamoyo, where girls were not
allowed to play in the school band. Through participatory focus groups with Amani club
members, we found that both boys and girls believed that if a girl has a drum between
her legs, it means she is asking for sex. If she wants to be a musician, it means she has no
future. She won'’t be able to get married, she won't have kids, and won't be able to find work.
The Msichana team confirmed these were commonly held beliefs.

Our leadership team visited Tanzania in July 2019 to provide ongoing support for the
expansion of these clubs. While there, Msichana shared with us that club members
in one quarter of established clubs had successfully convinced their schools to

allow girls to join the school band. In all clubs, boys and girls work together to make
sure everyone has a chance to express themselves through music. We found that
Amani Clubs are providing a safe space for girls and boys to play music together and
collaborate without judgement.

FUNDACION ESCUELA NUEVA (FEN), COLOMBIA: HOLISTIC APPROACH

“Amani has enhanced our comprehension of the different ways of educating the mind and the
heart, complementing our efforts and commitment to...improving social and emotional learning
as a fundamental element of quality education.” - Angélica Aguilar, FEN Project Coordinator.

In 90% of the schools where FEN has implemented clubs, Amani is the only
exposure students have to music-making and music education. Across all participating
schools, Amani Clubs have opened the doors for FEN students to use interactive

and engaging music-based activities as a means to develop social skills, explore their
emotional wellness, and build deeper connections to their peers and communities.
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VOICES OF AMANI

YVONNE |12 YO | SOUTH AFRICA: | CAN SING OUT

“I joined the Amani Project in July 2018. At that time my classmates were laughing at me
and calling me names because | couldn’t do my schoolwork ... After joining Amani, | learnt
a lot. [ joined the school choir, am no longer a shy person and | can sing out, not hiding my
voice ... thanks to the Amani Project | can now do my school projects by myself without
being stressed. | learnt so much from the Mood Meter and | hope to be a better person in
the community.”

JOHFREXY |9 YO | PUERTO RICO: | CAN FEEL CONFIDENT

“..in Amani [ can feel confident to do the things that [ really like...thank you for teaching
me that we girls can also play barriles (drums).”

ANKUSH |12 YO | INDIA: | CAN STAND UP FOR OTHERS

For a storytelling project in his Amani Club, Ankush chose to write about a young
girl in his community who was being forced into an early marriage. In this way, he
demonstrated his ability to listen and emotionally align with someone else’s struggle.
In this way, he helped to normalize boys speaking up about gender-equity.

“The girl wants to study, and dreams of freedom to explore, to learn
and to do things when she really wants.

| wish she somehow overcomes the burden of early marriage.”
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LEADERSHIP

BOARD OF DIRECTORS

ROY CHOI | FOUNDER, BOARD CHAIR
JIEHO LEE | VICE-CHAIR

FATHIMA DADA | TREASURER

LISA LING | BOARD MEMBER

JOE HAHN | BOARD MEMBER

LEADERSHIP TEAM

ERIK GREGORY | EXECUTIVE DIRECTOR
ANDREW LEWIS | DIRECTOR OF PROGRAMS
BREE KESSLER | DIRECTOR OF DEVELOPMENT
PRIYA LEWIS | DIRECTOR OF EVALUATION



FINANCIALS

Thanks to the hard work and generosity of so many,
2019 was our most impactful year yet.

We were able to raise more money, send more money to our community-based partners,

and change more lives than ever before.
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2019 FINANCIALS

TOTAL REVENUE IN THE PAST FISCAL YEAR
$1,327,070

IN 2019, WE RAISED
$1,016,582 for Amani programs
$366,305 for operating expenses and fundraising

IN 2019, WE INVESTED
$433,252 direct funding to Community Based Organizations

BREAKDOWN OF FUNDS BY LOCATION
Colombia: $109,612

Global: $823,003

India: $12,806

Puerto Rico: $62,366

South Africa: $158,803

Tanzania: $163,372

USA: $52,926
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2019 FINANCIALS

~ Management & General 9%
ALLOCATION OF EXPENSES*

Fundraising 17%

Program Services 74%

BREAKDOWN OF OPERATIONS EXPENSES* Travel & Meetings 4% Supplies & Communications 3%

N\arketing 1%

Our operational costs are completely funded by
generous private donors who make it possible for
us to keep our promise to use 100% of public Facilities & Equipment 2%
donations to directly fund our programs.

*Full financial report available on request.

Professional Fees 31%

Staff Salaries 59%
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WHAT’S NEXT

Today, promoting the health, wholeness and empowerment of young people requires connecting with them at home and online. To meet this
need, we're introducing Amani (@Home and Amani WorldStage, new offerings with an adaptable, scalable curriculum that includes low- and high-
tech options. Together, these programs ensure that our program can be brought to young people in hard-to-reach places.

Amani @ Home
Curated selection of free core activities for all ages to be completed at home
Distributed through websites and social channels

New partnership with Oxford University Press reaching 8 million young people

Amani WorldStage
Membership-based offering that adapts our in-person Club model for online participation

Participants ages 12-18 complete skill-based projects facilitated by experts and celebrities.They also participate in group activities and complete
civic engagement projects in their communities.

Digital platforms integrate low and high-tech options (such as radio, WhatsApp, YouTube, podcasts) that we are currently testing worldwide

Amani Clubs
Club members collectively work on four levels of curriculum in-person with local teaching artists and participate in committees
Clubs take place both during and out-of-school time

Our Club toolkit makes it possible for any community to launch an Amani Club

LISTEN UP WORLD CAMPAIN

With a world-class team, we are launching
Listen Up World, a national marketing
campaign. Summer, 2020






